
Editorial message for major healthcare CEO gets great prognosis

Each year, the Lovelace Health System had been publishing a special supplement in 
the local newspapers, sharing helpful healthcare tips with readers, as well as putting a 
friendly face to the countless physicians who worked behind the scenes in Lovelace’s 
large network of New Mexico facilities.

Thanks to a contact that Tom knew from an earlier project at the American Cancer 
Society, he was called in as one of the freelancers who would be ghost-writing articles 
appearing in the supplement. Not only did he do background research, interview the 
specialists, and write “advice” columns for the doctors (under their names, of course) 
— he also landed the assignment of writing an editorial introduction that was to come 
from Dr. Derick Pasternak, the CEO of the Lovelace Health System.

The amazing thing is, Tom’s ghostwritten CEO message sailed through with virtually no 
changes! People in Lovelace’s PR department were astounded — they worked with the 
CEO on a daily basis and knew his preference for not only accuracy but also a profes-
sional tone and personal style that internal staff were not always able to duplicate.

That year’s newspaper supplement accomplished its goals, continuing to build on 
Lovelace’s outstanding reputation in the community — and Tom was called back the 
following year to work on the next edition.         
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